benefit of e-mobility for customers

relatively low period
of using cars

ownership of cars

service providers success depends on needs

and whishes of the users
charging options at home

future ways of charging smart charging strategy

low priority charging
combine and align the national activities

multifunctional corridors of infrastructure home battery

Europe wide strategy

Audi’s position transition models

fast charging for long trips readiness “to make the switch” introducing reality
reliable charging

infrastructure

charging infrastructure  online connection

put the EV driver much more central

infrastructuraltt economical and technical prerequisites

smart charging

full back-office

fully scalable functionalities easy payment

easy access -
easy to use and connected charging infrastructure

high priority charging

t ]
direct distribution by OEM .
agency networks instead of dealer networks offects on the workforce I m u l S e S
business model
change of current methods and ways
L]

naive charging strategy

integration with autonomous vehicles

connection with automated driving
digitalization

car-/-ridesharing
connected car new value chain

Insurance aspect _ _ .
connection with e-mobility

great challenge but a chance as well

aftersales with spare and ware parts

| potential for future services
function on demand

modern thinking on after sales services territorial and location based aspects
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hydrogen

flexible demand for electricity

hydrogen as a next step for sustainable mobility

an essential factor is the renewable energy

costs connected to
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energy analysis E-mobility vs. alternatives

environmentally compatible battery technology

how to make the shift to e-mobility faster?
various players with varying interests

co-operation coordination

collaboration is needed to tackle the challenges for a more sustainable mobility

multi stakeholder processes

roles of the car-OEMs and the infrastructure Providers



