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outperform US-market
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growth by >27% in China
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1.2 million deliveries by 2023
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double CKD portfolio

& mobility
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model initiative on the verge
1-5/2018
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good start to the year i

- Revenue 4 . Operating profit
DH } significantly above l% significantly above
—__ prioryear ' _,/ prior year

billion euros billion euros

(+4.5%

1.2 1.3

Ql1/2018

1-3/2017 1-3/2018 1-3/2017 1-3/2018
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Audi brand
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in 2018
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more than 20 launches
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presented at Audi China Summit




attracts young customers




Audil e-tron

highlight in 2018




Audi in 2025

—
E % = ===
Upfront expenditure of Operating profit from Action and Transfor- Securing a margin
approx. €40 bn. for digital, new business models mation Plan frees up between 8 and 10%
electric and autonomous of €1 bn. at least €10 bn. over the long term

mobility by 2025 by 2022 already

Future topics



Action & Transformation Plan

Model Market Material, invest- | Factory costs [ Transformation ] Organization
initiative penetration J ment & indirect Technical
purchasing costs Development

30% from revenue increases 70% from cost savings

22 ta I’gEt of more than EUR 10 bittion

Future topics
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TODAY'S AGENDA

Perspectives on industry development:
present-forward & future-back

Key pillars of Audi‘s strategy: sustainability/

electrification, digitalization, urbanization/ mobility

Audi‘s Action & Transformation Plan fully under way to
accelerate strategy implementation




TODAY‘S AGENDA

Perspectives on industry development:
present-forward & future-back
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How will the market develop?

The Audi Premium Portfolio Vision is being developed through two approaches: “Present
Forward“ and “Future Back"“

PRESENT FORWARD

URBAN MOBILITY STRATEGY DIGITALIZATION STRATEGY

In 2030 werden konventionelle Mobilitétskonzepte weitgehend durch Profit growth from digital services — 7 focus initiatives with a profit potential
Robotaxis und -shuttles substituiert of 800-1.000 mio. € forecasted for 2025

ot o w7 | 2030 FrTTTPT—— EBIT contribution in 2025 in €M
Gosamit- wtomobitabsatz 41, . i G
(incremental to existing Audi business; all numbers rounded]
markt Europaund NAR 1005 At am Gesarntabasts i35 5 .
[ | Wird durch :
Beskz Ownarship 2 Shacing 8- et 5
werhaltnis (Exklusive Nutzung) 76 .g104. (Gateilte Mtzind) 19 24m 1.000 Ty [
| -
[ 1 100-150
Vehicle an 58 Mability on 23-4 750
Demand VoD 4% Demand MaD 610%
konzapt 00
vt Fimen-  PeerdPrer  Car S8 Cor ° i ide =
wagen Sharing!! Rentsl 145, Shering o . Hailing!! 200-300
0 b
G i
Digital FoD & Used car Data-based Smart Data
> Car Sharing, Taxis und Ride Hailing werden durch Robotaxis substituiert insurance/ 3 platform maintenance/ parts licensing
> werden durch fur Mitarbelter verdrangt - Sexvions vepalr platforn platiorm
> Car Rental hat im interurbanen Raum weiter Ezdm!ung
3w Mo v A v B AU A5 LT AR . 17 o i P e i ' it gy 083 o, 35 3017
Audi Urbane Mobi Top-down analysis to prioritize value pools -
Where to play
. 3 B Global revenue patential in 2025
A. Drei strategische Saulen: Schliisselimplikationen: —
Componants  Newvehicles  Financial Ussgo/ Mobility MMM going tifes
1. Saule: 2. Sdule: 3. Saule: P ien — aaiices (p=sios) ursioe services CLi
Klassisches Intarurbanes Uebane Pramium A. Bis 2025 urbanes 1 j i ]
Fahrzeuggeschift Car Rental/ Sharing Robataxis Audi Robataxi in Serie
Sharing-fahig (peer-2-peer) (Ricon) (Neo?)

B. Drei Robotaxi-Positionierungen:

m B. Kundenschnittstellen in
ilititsanbi - it besetzen
+ fiir B2C-Kundan ! fur Premium B2B. K sichern)

(Audi Lovers)

Usad vehicks sales

C . Auf Stadte fokussierter Rollout,
tiefe Durchdringung relevanter Quartiere

C. Optimierung
Wirtschaftlichkeit durch
Netzwerk- und
v Auslastungseffekte
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How will the market develop?

By 2030, conventional mobility concepts will largely have been replaced by robotaxis and
robo shuttles

Automobile Sales
TOTAL MARKET Europe and NAR 2030

| | will be replaced

by robotaxis
Ownership Sharing
OWNERSHIP RATIO (exclusive Use) (shared Use)

Vehicle on Demand Mobility on Demand
(VoD) (MoD)

[ ]
MOBILITY CONCEPT | | | [ [ [ | [ [l [ [

Private Company Car Peer2Peer  Car Car Taxi Ride Robo Robo
pany Sharing Rental Sharing Hailing taxi shuttle

» Car sharing, taxis and ride hailing will be replaced by robotaxis
» Company cars will be displaced by mobility services for employees
» Car rental will continue to be important in the interurban environment

Sources: Bain, VW, Strategy&, McKinsey, own calculations; studies adjusted for extreme scenarios; amounts not adding up to 100% are due to inaccuracies arising from rounding up or down
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How will the market develop?
Market estimates produce a potential annual market share of 50,000 - 90,000 robotaxis in
Europe and NAR for Audi in 2030

Automobile Sales 41.7 el i e m of units
TOTAL MARKET Europe and NAR L00% 2030 Shareof...  Total sales
|
Ownership 32-34 Sharing 8-10
OWNERSHIP RATIO (Exclusive Use) 76 -81% (Shared Use) 19 -24%
| |
Vehicle on Demand 5.8 Mobility on Demand  2.3-4
(VoD) 14% (MoD) 6-10%
MOBILITY CONCEPT | | | I | | I |
S e (o o Peer2Peer Car 5.8 Robo 17-34  PRobo 06
pany Sharing® Rental 149 taxi 4-8% shuttle 149
0.3-05 0.1
PREMIUM SHARE 15% Premium Share of Total Market* Robo Robo
taxi 0.6-1.2% shuttle (%

Sources: Bain, VW, Strategy&, McKinsey, LMC, own calculations; studies adjusted for extreme scenarios; amounts not adding up to 100% are due to inaccuracies arising from rounding up or down

* Premium Share (sedan services) in European taxi market and USA is currently 15-20% (source: Bain 2017); premium share of all light vehicle sales (all markets) 2016 Europe and NAR averaged: 15% (source: LMC); assumption: no change until 2030
**Audi share of premium market 2016 Europe und NAR averaged: 18% (source: LMC, Audi); assumption: no change until 2030

1) Sales figures are included in “Ownership“ to avoid double counting



23 Audi AG | Dr. Roland Villinger (CSO/ CDO)

How will the market develop?
Development of a need for premium sharing and digital services

PRESENT FORWARD

URBAN MOBILITY STRATEGY DIGITALIZATION STRATEGY

By 2030, robotaxis/roboshuttles will have
replaced conventional Mobility on Demand
services. Robotaxis as key to urban

- "
In 2030 werden konventionelle Mobilitédtskonzepte weitgehend durch Profit growth from digital services - 7 focus initiatives with a profit potential p re m I u m se rv' ces -
Robotaxis und -shuttles substituiert of 800-1.000 mio. € forecasted for 2025
EBIT contribution in 2025 in €M

e Ty 2030 (incremental to existing Audi business; all numbers rounded) O 0 0 o

. = ‘ Robotaxi market in China larger in 2030
Besitz- Ownarship 234 Sharing 810 .
verhaltnis. (Exkiusing NUtzun)  7g.81% (Geteitte NUtzuna) 19 24% aad

than EUR & NAR combined. Classic

- L =t n — ownership business will initially remain

- ) )
m | S e S o dominant worldwide, however.
> Car 5harlng. Taxis und Ride Halllng werden durch Robotaxis substituiert m::?:':zlr/ B CDC. :’:::rm ntu‘\‘tr:s::el il.n:';! le::\::.ng S
far Mitarbeiter verdrangt usl Services pei platform platform

> CarRental hatim

Pure connectivity features will become a

) C basic requirement - high customer

A Ut Moo ategie o Omerbich e meersopiracu sl \ expections of “simplicity & seamlessness®,
limited profit potential.

Where to play

A. Drei strategische Saulen Schlisselimplikationen: —
Mobility  Afterma Secand i
2. Sdule: 3. Saule A. Bis 2025 urb: services end of life.
terubanes | Urbane Premium - Bis 2025 urbanes
Fahrzeuggeschift Car Rental/ Sharing Robotaxis Audi Robotaxi in Serie
Sharing-fahig (pear-2-peer) (Aicon) (Neo?)

D Profitability of digital services will be
achieved through data-driven, scaleable

B. Kundenschnittstellen in

and platform-based business models.
C . Auf Stadte fokussierter Rollout, _— C. nl::i:::“&,;zhk!itdwrh
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How will the market develop?

Living environments 2030+ and use cases as basis for customer-focused portfolio strategies

FUTURE BACK

Market in 2030 up to 80% urban (and

. " LIVING ENVIRONMENTS/ AUDI USE CASE-BASED
giiiing)y duererone yoele goumpeilfenzs: e FUTURES OF MOBILITY VEHICLE CONCEPTS
urban spaces (inc. Interurban, Last Mile &

potentially Third Dimension).

USE-CASE-BASIERTE FAHRZEUGKONZEPTE UND FAHRERLEBNISSE
GROUP WIDE ALlGNED MOBlLlTY RELATED LEBENSWELTEN 2030+ e T

E DEFINED URBAN MOBILITY LANDSCAPES BASED ON THE URBAN CITY CLUSTERS OF THE PORSCHE SE ‘XY ORT

Huge global d ifferentiation between FORTHE DESIG OF FUTURE PRODUCTS & SERVICES AND THEIR REALIZATIN I OUR BRANDS & GROUP
urban living environments will cause an
increase in external complexity.

The trend towards sharing could mean a
decline in premium sales; at the same
time, new premium use cases will be

RELEVANCE OF CITYCLUSTER IN 2030+
c re a te d - CITIES - ENERGIES OF THE WORLD ECONOMY

auf derl
erméglicht durch fahrerloses Fahren

rk:ufcn wir Zeit im Auto.

Qi atlty,,

Customer expectations of premium § e el . ICON

mobility will develop “from a driver o g ——n
. . . @ N ¥V 3 Mio. Audi fahren

experience to an experience drive“. -

ca. 23 Mrd. km
auf Langstrecke.

.wﬁl:;:f!yna‘r:c)\mvv-:orts‘ and Freiraum

Work Entertain g Service Drive
Relax

~ Erlebnisrdume/-Welten

On-Demand Access

Success Factors




25 Audi AG | Dr. Roland Villinger (CSO/ CDO)

How will the market develop?
Markets and customers in 2030+ will demand a rethink regarding the essential
competences of premium manufacturers

1. How will the market develop?

RV ° @D
Q@ N

REQUIREMENTS OF PREMIUM MANUFACTURERS

i SHIFTIN SERVICES

> From simply ownership to robotaxis/robolounges, sharing capability
> Speed essential, as premium customers live in progressive cities

y3) SHIFT IN THE DEFINITION OF PREMIUM

> From acquiring premium customers to premium use cases
> From “driver experience” to “experience drive“

SHIFT TO DATA-DRIVEN BUSINESS MODELS

> Pure connectivity features will become basic requirement
> Classic mobility business under pressure on margins

ya SHIFT TO SIGNIFICANTLY GREATER COMPLEXITY

> Increasing customization of customer requirements
> Strong diversification of urban ecosystems worldwide

AUDI PREMIUM PORTFOLIO VISION



TODAY‘S AGENDA

Key pillars of Audi‘s strategy: sustainability/

electrification, digitalization, urbanization/ mobility
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Audi Corporate Strategy — Mission Statements

Digitalization

We create the digital
experience of the future.

Sustainability

We take electric mobility to
the next level.

* Ry
e Bk

Urbanization

We are trendsetters for
autonomous mobility.




800,000 electric cars and plug-in hybrids sold in 2025
g and all production sites to be carbon-neutral by 2030
il

A\

More than 10 models

PPE until 2025

More than 3 models between
2020 and 2025

Audi e-tron Audi e-tron Audi e-tron GT
Sportback

Fully electric
models

Hybrid
models

2016 2020 2025
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Sustainability — making money with electrification

Value creation
with electric/
new energy
vehicles

Tailored yet cost-
effective platform
approach

Leveraging VW
Group synergies
for EV batteries

Leadership in rapid
development of
long-distance
charging networks

Technology
solutions for mix
optimization over
time

Split-platform approach: best vehicle per technology (ICEs, NEVs) -
leadership in customer value

Move towards 100% use of Group EV platforms: PPE with PAG (-30%!),
MEB with VW

Smart, low-cost derivatization

VW Group collaboration and synergy capture across the entire battery
value chain

Coordination of procurement consistently leveraging VW Group scale,
starting from raw material sourcing

Clear allocation of competences/ know-how development

Europe: 400 fast-charging locations with Ionity alliance by end of 2020
USA: 290 locations with Electrify America by end of 2019, technology in
line with European approach

China: also moving forward aggressively ...

Unique strength in CNG as potential diesel ‘bridging’

Small series production of fuel cell vehicles in early 2020s
E-fuels solutions depending on cost, scalability and requlatory
developments

Audi development lead within VW Group
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€ 1 bn operating profitin 2025 from new business modells

connectivity rate - > 90 % plus

S =

-

= =

oo PIA - Personal intelligent assistant

myAudi ID / personalization online Open source platform (Android)

1)

In-Car webshop Data based services

Additional functions

Audi connect key Remote Repair

Functions
and services
(selection)

Alexa voice assistant

myAudi App Blockchain car CV (transparent history)

Audi VR Experience In-car virtual reality

Audi Remote functions

Technical

enablers Online capability One Digital Platform (ODP) Unified car architecture (E3)
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ADAPTIV ROACT,
> Personalization enabled by B> Routine functions

MMI Touch Response myAudi ID > Smart recommendations

> Hybrid-Speech control > Intelligent and situationally based on Al
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infrastructure F€@ady for the Future

< ) ONE

DIGITAL PLATFORM

CAR ARCHITECTURE BACKEND
Unified car architecture across all Scaleability und cost efficency through
vehicle lines unified Backend-infrastructure
Flexible development cycles by Flexibility for digitale services by
decoupling of hardware and software \ | independence of vehicle SOPs




Making the company faster

BUSINESS-UNITFOR HOLISTIC COOPERATION AND
DIGILTAL PRODUCTS DIGITALISATION PARTNERSHIPS

> Digital business at eye > Agility along the entire > Cooperation for
level of classic bussiness value chain platformdevelopment
(HERE, Ionity)

> Talent acquisition by

> Virtuelle test drives to
reduce prototypes

> Consistent DevOps
approach

i
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Global leader in Autonomous Driving (owned and shared)

. : P i f
First production resentation o Launch

car Level 3-ready shoixt]czrrefnb;eo 19 park pilot

Audi Robotaxi
=+ ecosystem

Audi A8
Level 3-ready

today

hl-_a;mh Aicon hl.'aEnCh Launch city Aicon
1gway pilot fleet igh-way traffic jam pilot in series &
congestion pilot , congestion pilot
up to 60 km/h in 2021 up to 130 km/h as of 2024 on demand
Audi Aicon
Audi Elaine Level 4/5
Level 4

Sharing-rate of newly

registrated cars

2030
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Global leader in Autonomous Driving (owned and shared)

15 markets . . Innovative AID AID
. >700 crossings with i L Ingolstadt part of .
until 2020, - . mobility plan Integration in Pop.Up . Robotaxi-
" traffic-info-online . . . . testfield A9 .
e.g. Bejing cince march 2018 with pilot until MOIA Robotaxis drone concept 2020 pilots
already live 2019 2019/2020 2021

Audi on demand

Roll-out Somerville

)
Pop.Up Ingolstadt H
Washington D.C. (Boston) Joint Venture with test city for i
Partnership for Partnership for new Airbus automated driving il
intelligent traffic flow mobility concepts ——
control ,

\ Dubai

= P
b

i1 Sharing-rate of newly

registrated cars

2030



Audi is taking a dual approach to SDS
development 9

'—!-

1 Internal evolutionary development Audi A8
> Securing competitiveness in today's business model
> Further development of piloted functions with high availability

48V

Boardnetz - s B s ‘

Audi pre sense side Traffic jam pilot Highway pilot
Passive Safetey Active safetey Active safetey

¢

Fully autonomous
driving capability
2 Need for speed

) i Robotaxi with
A—‘ 'INTELLIGENT ‘ mobility service
m BRIVINE /

> Technology development for urban mobility business
> Technology and know-how transfer to series production




»
Easy access to Premium mobility :
- »
. » - ® . »
ALREADY AVAILABLE CONSEQUENTLYTFIOUGHT

MOBILITY SOLUTIONS PREMIUM USE CASES
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Until 2025 Audi invest € 40 Mrd. in digitalization, electrification and
autonomous mobility

One Digital e-tron Aicon

Platform

E3-architecture MEB/PPE Autonomous
.1. driving

Digitizing Fuel cell Pop.Up

Audi




TODAY‘S AGENDA

Audi‘s Action & Transformation Plan fully under way to
accelerate strategy implementation
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The Audi , Action & Transformation Plan“ is the foundation for successfully
implementing our Strategy 2025

Audi. Vorsprung. 2025.

)
g g Digitalization

Sustainability

-} New/ Urban Mobility

The New Premium

Audi Angriffsplan

o 11 @ (1v] o (V1) @
Modell- Markt- Material-, Fabrik-

TE Trans- Organi- China
offensive Invest- &

kosten formation sation
dringung ind. Ein-
kaufskosten

billion

durch-

Audi SPEED UP!

2016 2017 2018 2019 2020

2021 2022 2023 2024 2025

v
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Comprehensive ,,Action & Transformation Plan“ approach
across 7 work packages

Audi»® Model Push
Angriffsplan
Material, Profitable Products

Market
Penetration

Invest & Indirect
Purchasing Costs

Costs Markets

Plant Costs China

Company

TE Transformation

Organization
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Audi‘s new strategy is translated in tangible value for our customers and we‘re
already delivering against it — 'Vorsprung durch Technik’

Audi Origins Changes Audi tomorrow

13

TDI/ TFSI™~/
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Audi‘s new strategy is translated in tangible value for our customers and we‘re
already delivering against it — 'Vorsprung durch Technik’

Audi Origins Changes Audi tomorrow

Audi A7 St S
Sportback
_ I SR
Online-Used car platform 100 Audi VR Experience equip- Introduction FoD
live since October 2017 ped dealers until end of 2017 with Audi e-tron (2018)

4

TDI/ TFSI '~/

Audi g-tron powered 220 fully/ partly electrified Releasing h-tron
with e-gas (2014) vehicles until 2025 small series
I——

qua&‘rﬁ-’ (=

Piloted driving at level 3 AID GmbH for enabling Personal Intelligent
in our new Audi A8 (2017) Level 5 (founded 2017) Assistant (PIA)

TRANSFORMATION




Audi Investor Relations

Anton Poll

Head of Financial Communication/ Analysis, AUDI AG
email: ir@audi.de
phone: +49-841-89-92900
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Disclaimer

The presentations contain forward-looking statements and information on the business development of the Volkswagen Group. These statements may be spoken or written
and can be recognized by terms such as “expects”, “anticipates”, “intends”, “plans”, “believes”, “seeks”, “estimates”, “will” or words with similar meaning. These state-
ments are based on assumptions relating to the development of the economies of individual countries, and in particular of the automotive industry, which we have made on
the basis of the information available to us and which we consider to be realistic at the time of going to press. These statements are based on assumptions, which we have
made on the basis of the information available to us and which we consider to be realistic at the time of going to press. These assumptions relate in particular to the
development of the economies of individual countries and markets, the regulatory framework and the development of the automotive industry. Therefore the estimates
given involve a degree of risk, and the actual developments may differ from those forecast. The Volkswagen Group currently faces additional risks and uncertainty related to
pending claims and investigations of Volkswagen Group members in a number of jurisdictions in connection with findings of irregularities relating to exhaust emissions from
diesel engines in certain Volkswagen Group vehicles. The degree to which the Volkswagen Group may be negatively affected by these ongoing claims and investigations
remains uncertain.

Consequently, a negative impact relating to ongoing claims or investigations, any unexpected fall in demand or economic stagnation in our key sales markets, such as in
Western Europe (and especially Germany) or in the USA, Brazil or China, will have a corresponding impact on the development of our business. The same applies in the event
of a significant shift in current exchange rates in particular relative to the US dollar, sterling, yen, Brazilian real, Chinese renminbi and Czech koruna.

If any of these or other risks occur, or if the assumptions underlying any of these statements prove incorrect, the actual results may significantly differ from those expressed
or implied by such statements.

We do not update forward-looking statements retrospectively. Such statements are valid on the date of publication and can be superseded.

This information does not constitute an offer to exchange or sell or an offer to exchange or buy any securities.



