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Translation:

Is it worth it to lease
an electric car?
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Relevant content

-

E-Auto-Leasing: Lohnt es sich,
ein Elektroauto zu leasen?

V.
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Translation:

These are the
advantages, these are
the disadvantages!
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Relevant content
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ELEKTR OMOBILITAT

Elektroauto: Das sind die
Vorteile, das sind die Nachteile

Noch immer haben viele Menschen Bedenken vor dem Kauf eines Elek-
Elektroauto auch Nachteile - aber die Vorteile
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Translation:

How can I get the grant?
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Relevant content
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Umweltpramie fiir
Elektroautos: Wie komme ich
an den Zuschuss?

Bis zu 4000 Euro Bonus bekommen K3ufer eines Elektroautos - und der
Fordertopf ist noch nicht ausgeschépft. Wir zeigen, wie Sie die Umwelt-
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Translation:

In 2019 electric company
cars will be more attractive!
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ERSTER REIN ELEKTRISCHER AUDI

1. Make reservations
. for your e-tron!

o8

18
Minuten

Stunden

17
Sekunden

4
Tage

bricht. Erst beim

2", fragt Briih! und
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2. How farcanI go
with e-Mobility?
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Relevant content

madernes mobiles Leben T

3. What do I need to charge
my e-tron at home?

Anzeige
- DER'NEUE-AUDI E-TRON
&,
Was brauche ich, tm mein Auto
von zu Hause aus zu laden? g

e-tron b

Zum Audi Mobility Check

V.
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Tool 1: Mobility Check

-

Load previous results

V.
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Tool 2: Range Calculator
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Tool 3: Charging Time Calculator
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Pre Order

. L )

a-tron €113}

Reserve your e-tron®

Be among the first to reserve the future of electric mobility and secure the

limited Audi e-tron® Edition One, or configure your own

Pre order available from
17th of September!

Reserve Edition One
Be part of a select few to own the Edition One etron®. The Edition One has exclusive
design elements and advanced driver assistance systems and technology as standard

pment

(® Build Your Own

Build your e-tron® with the trim

ther options you prefer, using the configurator.

Premium Plus Prestige

\_ Y,
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myAudi: Range Status
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Vehicle status Q

Your myAudi connect services

Your vehicle alerts

;“ N Theft & location
&Y Motion atarm

Your Audi partner
Autohof Reimers GmbH
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The myAudi APP offers full
overview and control of
your e-tron functionalities!




myAudi
THE OF OUR
DIGITAL
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e-tron route planner

) 44 %, 56 Mins
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Reduces range anxiety
through an efficient
navigation including
necessary charging
stations.




Functions on Demand

-

myAudi PIN
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With Functions on Demand
we create a fully digital
experience.




Alexa

— —

Sl IN-K 528555

Find Amazons Alexa - which
you love and know from
your home - (integrated) in
your AUDI e-tron.




Content

myAudi @

‘ How to charge your ‘
e-tron?

We help the customers to
experience their car!

e-tron service plug-in

Learn in three easy steps how to
charge your e-tron.
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Systematic growth path

GROWTH POTENTIAL
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EMERGING
BUSINESS

ESTABLISHED

o’ X §=O

DISTANCE TO CORE BUSINESS [+

DIGITAL MARKETING SUPPLIER &

Webportals PARTNERSHIP
CRM

eCommerce
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The Forrester Automotive Wave

European Websites
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USER EXPERIENCE
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[ ] ‘ . ‘ ‘ Annual revenue

LEADERS

STRONG
PERFORMERS

2
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Audi
FUNCTIONALITY 57 46 44 37 39 42
g;%sl?,‘slfﬁéNG aND 28 13 35 13 15 23
muomeae | e o e e e w
e | s @ s » s o=
USER EXPERIENCE 60 62 64 68 60 56
c, L R N .
CONTENT 73 64 73 74 91 60
C\';gRGI?FELSOSVcSND 64 60 89 68 74 66
ERROR AVOIDANCE 53 o3 38 8 so s
PRIVACY AND TRUST 75 75 85 100 15 70
OVERALL 58 54 54 53 49 49
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Systematic growth path
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GROWTH POTENTIA
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EMERGING
BUSINESS

ESTABLISHED

BUSINESS

DIGITAL BUSINESS 1.0
» Used Car
» Insurance

» Aftersales
» MObi lity




Global Revenue Potential in 2025

COMPONENT/ PRODUCTION
FINANCIAL USAGE/ MOBILITY AFTgi["EASFjKET SECOND LIFE/
SERVICES OPERATION SERVICES SeRvicES END OF LIFE
2 S e Recycling
§ . service
mgmt. _
s Aftermarket labor

Finance and leasing

Infra:
structure

Rental (Long/
short term)

New vehicle sales
€ 2,650 bn

Used vehicle sales
€ 2,450 bn

3o
Fueland electricity |'S %
38

Aftermarket parts

Insurance 2 €830 bn
€ 860 bn 2 E
E
ota

(=]

Note: Revenue from fuel and public transport notincluded, figures reflect light vehicles market | Source: diverse sources
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Systematic growth path
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EMERGING
BUSINESS

ESTABLISHED
BUSINESS

GROWTH POTENTIAL

DISTANCE TO CORE BUSINESS (+)
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WHAT IS AIR DOING?
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Audi Innovation Research: A Global Innovation Network
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TechHub P . :
: SF@Code  AUDI AG

AIR
Global

Electronic

AIR Research
San Lab

Francisco

Porsche
Digital




To create the digital services of tomorrow AIR’s mission is to engage in
innovation research and create customer centric service design.
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INNOVATION DIGITAL SERVICE
RESEARCH DESIGN

Concept Ideation

Market-based Research
Rapid Prototyping

Trend Scouting
Business Model Development

User Testing



From Paper to Prototype: Developing Digital Services

1
What’s the Customer Value? 3

2 What’s the Full Potential?

What’s the Business Model?



How can we create new
digital experiences for
our customers based
on car data?




Audi Innovation Funnel — our process to enrich the Audi digital ecosystem
with customer centric services

Al

Sensing Problem Business Problem Prototype Pilot Launch
Definition Modeling Solution
Fit



Bay Area Experts Provide a Diversified Perspective
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Disclaimer

The following presentations contain forward-looking statements and information on the business development of the AUDI AG or
Volkswagen Group respectively. These statements may be spoken or written and can be recognized by terms such as “expects”,
“anticipates”, “intends”, “plans”, “believes”, “seeks”, “estimates”, “will” or words with similar meaning. These statements are based on
assumptions, which we have made on the basis of the information available to us and which we consider to be realistic at the time of
going to press. These assumptions relate in particular to the development of the economies of individual countries and markets, the
regulatory framework and the development of the automotive industry. Therefore the estimates given involve a degree of risk, and the
actual developments may differ from those forecast. The Volkswagen Group currently faces additional risks and uncertainty related to
pending claims and investigations of Volkswagen Group members in a number of jurisdictions in connection with findings of
irregularities relating to exhaust emissions from diesel engines in certain Volkswagen Group vehicles. The degree to which the
Volkswagen Group may be negatively affected by these ongoing claims and investigations remains uncertain.

Consequently, a negative impact relating to ongoing claims or investigations, any unexpected fall in demand or economic stagnation in
our key sales markets, such as in Western Europe (and especially Germany) or in the USA, Brazil or China, will have a corresponding
impact on the development of our business. The same applies in the event of a significant shift in current exchange rates in particular
relative to the US dollar, sterling, yen, Brazilian real, Chinese renminbi and Czech koruna.

If any of these or other risks occur, or if the assumptions underlying any of these statements prove incorrect, the actual results may
significantly differ from those expressed or implied by such statements.

We do not update forward-looking statements retrospectively. Such statements are valid on the date of publication and can be
superseded.



